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The article systematizes factual and analytical materials on the mechanisms of forming the sign-figurative
structure of the advertising message of the installation as a phenomenon and means of visual communication in
higher education institutions. It is established that the subject-spatial environment of the installation is a complex
exposition action, which is a soft form of the social advertising message and where there is a game of cultural
codes. On the verge of the interaction of old symbolic meanings, new meanings appear that radically change the
traditional cultural and physical space to an emotional environment. Ensembles of installation compositions are
characterized by primary and secondary symbols. It is confirmed that the installations are a good example in the
world of higher educational institutions. The transgression of the artistic image and symbol in the ensemble group
of installations “Venice” and “Ocean”, NU “Lviv Polytechnic” by the mediocrity of the metaphorical image
transfers the meaning of hard work in study and science to the most romantic in the artistic sense image of the
city, the architectural, monumental and commercial genius of the humanity of Venice and the Ocean – the all-
encompassing element of water, knowledge of travel and discovery. The ensemble group of the installation is social
advertising of indirect teams, where artistic communication is a subject-spatial formation of signs, images and
symbols, which in the form of a visual message reveals the form and content of educational and industrial culture.
Since the search for analogues of installations in higher education institutions has shown that in the world
practice this type of visual communication in the design of the environment is a rare phenomenon, it is established
that the installation in the institution of higher education is a unique phenomenon. The results of the study are not
only an important source base but also have practical significance, as they are valuable for innovative approaches
in creating the design of installations in higher education institutions.

Key words: installation, phenomenon, visual communication, artistic communication, visual installation
message, perception, architectural space of a higher education institution.


