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O. Vorobyova

INFORMATION   SOCIETY   AND   ITS   IMPACT
ON   E-BUSINESS   DEVELOPMENT

The basic theoretical and methodological analysis of information society
essence is carried out, major methodological problems of its formation are
determined. Modern research approaches to its understanding by Western-European
and post-Soviet science, allowing identifying its direct influence on e-business
development and implementation of related information and communication
technologies in social and economic spheres of the state are shown.

Key words: information society, information technologies, information
economy, e-business, e-commerce.


