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When it comes to the beauty of social communication content, you immediately imagine a
beautiful report with excellent descriptions, juicy images, and creative author's finds. However,
modern social communications are so rapidly trying to convey content to their audience that
they prioritize the need for real (or around reality) content wrapped in a shell of genre
requirements (or a set of such requirements), rather than bright images and feelings. And yet,
each submission to one degree or another affects the audience not only in the current
dimension of perception of the fact, but also taking into account the need to embed this present
in a specific perspective of the development of events proposed by the content carrier himself. .

The purpose of the article is to single out the phenomena of globalization, futurism and
avant-garde in social communications as those that form futurism through impoverished
avant-garde in the conditions of minimizing globalism.

As a result of processing the material, we came to the following conclusions.

1. All researchers of social communication processes can be divided into two groups. The
first group is supporters of the humanization of social communications, for whom the main
thing in social communications is content — that is, the content of any message, and the division
into mass and individual communication is directly related not to the number of participants in
the process, but to the fact that this communication is intended for mass consumption. The
second group is supporters of the mechanization of social communications, for whom content is
a secondary, if at all essential, factor in scientific analysis. Not the content, but the number of
participants in the communication process, the strict digitization of the accounting of these
participants (up to 6 people — individual communication, up to 40 people — group, more than 40
people — mass) — this is what for these researchers is the measure, the basis for further scientific
analysis of the social communication problem. Under such conditions, the impact of
globalization seems insignificant.

2. The modern construction of social communication practice shows that social
communication is neither a participant nor a hostage, but only a tool of globalization. It is very
difficult to analyze the dangers of globalization in terms of social communication in relation to a

* This article uses fragments of the text "The End of Predictive Journalism, or Yellow Flowers on the Grave of
Vorticism" from Yuri Finkler author's blog on the LeopolisNews portal: https://leopolis.news/post/85479/kinec-
prognostychno-jurnalistyky-abo-jovti-kvity-na-mogylu-vorticyzmu-
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country that has experienced all the horrors of russia and is getting rid of all manifestations of
any «globalization» dependence. Not to mention the purely workshop factors of our freedom —
starting from the Ukrainization of social communication practice and ending with the
availability of tools for the implementation of freedom of speech and liberalization.

3. The problem of globalization is not so urgent now that it can have certain
consequences. The real problems lie in our internal affairs, in our domestic realities, and it is
these realities, not globalization, that have led to the fact that sharpness, creativity, creativity,
sarcasm, irony, allusion... are many of the things that make journalism avant-garde, is dying
before our eyes. A responsible attitude to the content of social communication practice, and not
the desire to translate its functionality into a stream of mechanized, algorithmic functioning,
will lead to the reincarnation of communication avant-garde, which will leave the idea of
globalization in the past.
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Introduction. Avant-garde, imagery and a certain iconicity in social communications (even in the era that
immediately preceded our current social communication state) is a rarity that only embellishes the content. With
the possibilities of digital media, the avant-garde content is growing (which V. Karpov and
O. Yakovlev argue [2]), and with the development of computer technologies there is an opportunity to clone
content with «high genre ability», which is transmitted on the network (longread — a clear confirmation of that),
and as a result of communication competition, the avant-garde content — sometimes even against the will of the
audience — invades its comfort zone. This article argues for the utility of avant-garde social communications in
those phenomena that can be considered determinants of future worldviews.

Formulation of the problem. The existing diversity of the phenomenon of social communications blurs
any specifics that one or another researcher of this phenomenon would like to single out, but the understanding
of social communications as such a phenomenon that ultimately seeks to master the audience, convince it of its
own reason and, often using elements communication avant-gardism, to direct this audience into the stream of
prognosticity («here I see — I spoke about it, I wrote about it!»). We will find out in this article how such
futurism can relate to the communication avant-garde that has survived globalization.

Relevance of research. I will begin with considerations about what exactly can be considered social
communications. The enormous number of definitions and definitions offered both within the scientific
field of the same name and outside it is a significant barrier to at least an approximate explanation of this
phenomenon (scientists cannot even decide whether to use this term in the plural or in the singular — for
example, female professors Inna Levchenko [3] and Valentina Ilganayeva [1] suggest the singular, although
most scientists are inclined to the plural — for example, Volodymyr Rizun [4], Oleksandr Kholod [6] and
the name of the scientific field 27 — social communications). During a speech at a scientific conference
dedicated to the 70th anniversary of the Department of History of the Scientific and Educational Institute
of Journalism of Taras Shevchenko National University of Kyiv (end of November 2023), I — within the
framework of the analysis of the problem of the relationship between the phenomena of “social
communications” and “sociocommunication” — did not at all wanting this, stirred up the anthill of the
problems of interpretation of the phenomenon of «social communications». After my speech and a whole
series of questions to me (some of them were asked by a colleague just on the street, in Lviv, near my
favorite private bakery, from where I left expecting the pleasure of having lunch already at home with
warm rye bread...) I understood a simple the truth It consists in the fact that all researchers of social
communication processes can be divided into two groups.
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The first group is supporters of the humanization of social communications, for whom (for us) the
main thing in social communications is content — that is, the content of any message, and the division into
mass and individual communication is directly related not to the number of participants in the process, but
to by the fact that this communication is intended for mass consumption by its nature.

The second group is supporters of the mechanization of social communications, for whom content is
a secondary, if at all essential, factor in scientific analysis. The number of participants in the
communication process, the strict digitization of the accounting of these participants (up to 6 people —
individual communication, up to 40 people — group, more than 40 people — mass) — this is the measure, the
basis for further scientific analysis of the problem of social communications. In my opinion, this is a very
important remark in the context of the analyzed problem, because without understanding the importance of
the humanitarian direction of the development of social communications, which considers journalism as a
factor of creative, not algorithmic practice, it is difficult to analyze any creative characteristics of social
communications. .

Formulation of the purpose and tasks of the article. The correlation of the very interesting and in
its own way unique phenomena of globalization, futurism and avant-garde, which have left and continue to
leave their traces in social communications, is worth investigating, if only because social communications
have become a phenomenon of stumbling not only in science, but also in the practice of its functioning.
Depending on the tasks that the means of mass communication (primarily mass media) set before
themselves, such technologies of audience interest and pressure on the audience are embodied in the
contents of these means of mass communication, which provide for the gradual inclusion of the audience in
understanding the contents and further participation of the audience no longer in social-communication,
and in social — political, economic, cultural — processes.

The purpose of this article is to single out the phenomena of globalization, futurism and avant-garde
in social communications as those that form futurism through the minimization of avant-garde in the
conditions of minimization of globalism. To fulfill this goal, we must complete the following tasks:

— to formulate one's own vision of the phenomenon of social communications;

— to characterize the mutual effect and mutual rejection of globalization, futurism and avant-garde in
social communications;

— to determine the essence of the reincarnation of communication avant-garde.

Presenting main material. We see that in social communications there is a difference in the
institutionalization of what is: the type of social communication practice (journalism, advertising, social
networks, publishing practice, blogging, PR), the audience (with its levels of training, social status,
property characteristics, national, linguistic, confessional, geographical features, etc.); content (the content
of what is included in the message); means of transmitting content to the audience (books, newspapers,
television, public speeches, newspapers, Internet media, etc.) and the organization of social communication
practice (founders, publishers, sponsors, regulatory structures, owners, patrons).

But I will express my own point of view, which will coincide with the principles of humanitarian
social communication philosophy (that is, I am a supporter of the views of the first group of scientists).
More roughly, we will consider social communications to be everything that is included in the information
sphere of public availability — of course, with the instrumental specificity of the institutional representation
of social communications: for example, the Sunday sermon of the Pope and a math textbook for 10th grade
students are examples of social communications. (And it doesn't matter how many people are present in St.
Peter Square or how many students have learned thanks to this textbook — what is important is that the
content of these social communication phenomena constitutes the essence of communication intended for a
wide range of people).

So, is it about globalization?
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No. Extremely bright at the turn of the millennium and very tired now, globalization (as well as
social communications, we see) is a victim of various interpretive definitions, in its constitutional meaning
it has gone from a utopian desire to subjugate something on a planetary scale to a real management
paradigm.

But what is this something?

These are economic interests, money, profits, honor, power. It is anything, but not something related
to social communications as an information sphere of public availability. If I read Sofia Andruhovich novel
«Amadoka» in the e-book PocketBook, the globalized phenomenon here will be PocketBook, but this
brand is not social communications. If I watch the movie «Pamfir» in the «Planet of Cinema» cinema, then
the globalized phenomenon here will be the «Planet of Cinemay» network, but this network is not social
communications. If I am in the Ukrainian city of Berehovo in a restaurant run by local Hungarians, I am
enjoying the video «Ce-am fagot!» of the beautiful Moldavian duo «Magnat & Feoctist», then bograch will
be a globalized phenomenon here, but the dish is not social communications.

So what is the problem? How can the factor of the mass nature of social communications be
correlated with the factor of the absence of even a hint of globalization in their functioning?

The problem is the lack of segregation of the phenomenon of social communications.

They will say to me: my friend, how so, because you yourself advocate the synergy of science.
Indeed, modern science crystallized as a synergistic field of activity, and it is impossible to imagine our
social communications beyond the influence of elements of sociology, political science, cultural science,
and philology; it is equally difficult to seriously analyze, for example, public administration without
understanding the place of social communication factors in it.

By the way, there is a rather clear conflict between the apologists of «pure» science — as a rule, these
are representatives of my, older generation — and interdisciplinary science, which are mainly young
researchers. (This is why I always oppose the review of scientific articles: it is not worth anything to a
respectable scientist to refuse publication if he sees something in the text that he does not understand or
something that contradicts his own views on the problem; and social communications is not an algorithmic
science and practice, it — a living organism that develops every hour, and this organism must be studied and
analyzed constantly, which is often not easy, especially under the conditions of an academic, traditional
attitude to, for example, one's own achievements in the past).

At the same time, there should always be a measure of appropriateness — in the degree of synergy as
well. And if we want to understand how globalization affects social communications, then the very
phenomenon of «social communications» must be subjected to the already mentioned segregation.
Otherwise, the answer will be simple: no way! And all because globalization can affect only one of the
proposed levels of institutionalization of social communications (please return to the beginning of the
article). We are talking, of course, about the organization of social communication practice, because only
the impact of globalization on financing and regulatory features of the work of social communication
representatives can significantly change the structure of types of social communication practice, the
audience, content and means of transmitting content to the audience — and in no way, vice versa.

But, forgive me, this is not social communications, just as the PocketBook brand, the «Planeta Kino»
cinema chain, and Bograch are not social communications. This is a management, cross-media, marketing
communication strategy, in which messages are used in various formats of social communication practice
to attract an audience that will later be counted by supporters of the mechanization of social
communication. Such a strategy involves the integration of messages and media formats in one content
aspect, which helps to ensure the proper presence of content on various social communication platforms
and strengthen its position in the market. Under the conditions of cross-media, any social communication
platform offers a unique opportunity to submit and promote content in order to attract the widest possible
audience.

Well, globalization — not as a contrived pretext for discussion, but as a real obstacle to market
relations — is not today such a problem that causes concern and requires a scientific analysis of the possible
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consequences of one's own intervention: those who were able to globalize and those who did not escape
from globalization, have long since left their own stories to history (tautology is intentional). Today,
globalization is synonymous with occupation, violent seizure. Globalization is a kind of crazy Putin who
sees the world through the prism of the «Russian world», which must necessarily be imposed on others
despite their desire to remain themselves.

Conclusions. The modern construction of social communication practice testifies to the fact that
social communication itself is nothing more than a tool of globalization. CNN Tiirk is a Turkish television
channel with Turkish owners and Turkish content and context — it is not the former «Komsomolskaya
Pravda v Ukraine» with a completely fused face. And in general, how can we talk about the dangers of
globalization in the social-communication aspect of a country that has experienced all the horrors of Russia,
wins the war against it and gets rid of all manifestations of any «globalization» dependence. Not to
mention the purely workshop factors of our freedom — starting from the Ukrainization of social
communication practice and ending with the availability of tools for the implementation of freedom of
speech and liberalization.

So, it is not certain that the problem of globalization is now so urgent that it can have certain
consequences. Real problems are hidden in our internal affairs, in our domestic realities, and no
globalization has anything to do with their emergence. As for journalism, it is precisely these realities, not
globalization, that led to the fact that prognostic journalism died, and sharpness, creatism, creativity,
sarcasm, irony, allusions... many of the things that make journalism avant-garde are dying in our eyes The
solution to these problems can be seen in the implementation of responsible professional social
communication practice and in the organization of the science of social communication on an honest, open
analytical level. Maybe then we will see the reincarnation of the communication avant-garde, which will
leave the idea of globalization in the graves.

And I want to believe that no one will carry flowers to those graves...
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Opiii ®inkaep

CONIAJIHI KOMYHIKAIII:
LJISAX BIJI IVIOBAJII3ALIT YEPE3 ABAHTAPIHICTD JIO ®YTYPU3MY

Konn iigerncsi mpo Kpacy coniajJbHOKOMYHIKAIiHHOIO KOHTEHTY, Biapa3y K ysABJIf€l coOi
NMpeKpPacHUil penopTazk 3 YyIOBHMHM ONHCAMM, COKOBHTHMM 00pa3aMy, KPeaTHBHHMMM aBTOPCHBKHMH
3HaXiAKkamMM. YTiM, cydacHi couiajibHi KOMYHikalii HACTUIBKM CTPIMYACTO HAMAralTbCs TNepelaTu
CBOIll ayTuTOpii KOHTEHT, IO HAa NepmMii MIaH BHCYBAalOTh NMOTPely peaJlbHOr0 (YM TO HABKOJIO
peajbHOCTI) BMiCTY, OTOPHYTOr0 B 000JIOHKY BUMOT /10 sKaHPY (UM TO 10 CYKYNHOCTi TAKUX BUMOT), a He
sickpaBi o0pa3u Ta BiguyrTs. I Bce K, KOKHA Moga4ya Ti€l0 4u iHIIOIO Mipol0 BILUIMBAE HA ayIUTOPiI0 — i
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He JIMIIEe Y MOTOYHOMY BMMIipi CIpUHATTA (akTy, aje i 3 BpaxyBaHHAM HeoOXiTHOCTIi BMOHTYBaTH 0Ch
1le ChOTOAeHHSI B KOHKPETHY, 3al[POIIOHOBAHY CAMMM HOCi€EM KOHTEHTY, NePCIeKTHBY PO3BUTKY MOMiii.

Merta cTaTTi — BHOKpPEeMJICHHS B COLiaJIbHUX KOMYHIiKalisx (peHOMeHIB miobasisanii, pyTypusmy
Ta aBAHTapIHOCTI fIK TakuX, W0 (opmywTs (GyTypu3M uepe3 30iIHEHY aBaHrapaHiCTL B yYMOBax
MiHimizanii rodamizmy.

B pe3yanbrati onpamoBaHHs MaTepiajqy MU JiHILUIN TAKUX BUCHOBKIB.

1. Yeix pociaigHuKiB conianbHOKOMYHiKaliliHUX NMponeciB MOkHA NoaiyiMTH Ha ABi rpynu. Ilepma
rpyna — NpuXWwibHUKM TyMaHiTapu3auii couiajJbHUX KOMYHiKalii, 1Js1 IKUX TOJIOBHUM B CONiaJIbHUX
KOMYHIKAIISIX € KOHTEHT — TO0TO, BMicT Oyib-IKOIO NOBiOMJIEHHsI, a caM IOAiT HA MAacoBy Ta
IHIUBiOyaNTbHY KOMYHIKaLi0 € MPAMO MOB’SI3aHMM He i3 KVIBKICTIO yYacHUKIB mpouecy, a i3 THM, 10 1St
KOMYHIKallisi NpU3HAYeHa /I MAacoOBOro CHOKMBaHHA. Jlpyra rpynma — NpUXWIBHUKM TexXHi3amil
coniaJbHUX KOMYHiKalii, sl AKHX KOHTEHT € APYropsi/iHUM, SIKINO B3araji CyTT€EBUM YHMHHHKOM
HayKoBOro aHafdizy. He KOHTeHT, a KiIbKicThb y4acHMKIB mpomecy KoMyHikamii, cyBopa nmudpusanis
o0sIiKy IUX y4YacHHUKIB (10 6 mepcoH — inAnBiAyaabHa KOMYyHiKauis, 10 40 nepcon — rpynosa, oinbue 40
NEePCOH — MAacoBa) — OCh IO JJIsl HUX AOCJHITHHUKIB € MipHIOM, HiATPYHTSIM NOAAJBLIOT0 HAYKOBOI'O
aHaJi3y conianbHOKOMYHikauiiiHol nmpo6iaemn. be3 po3yMiHHSI BasKJIMBOCTI I'yMaHITAPHOIO HANPAMKY
PO3BUTKY COLiaTbHUX KOMYHiKamiil, sIKMil po3mIfAga€e KYPHATICTHKY $IK YMHHMK TBOpP4YOi, a He
ANITOPUTMIYHOI NPAKTHKH, CKJIAAHO aHAJI3yBaTH OyIb-siKi TBOpYi XapaKTepPHCTHKH COLiaJbHHUX
KOMYHIKaIii.

2. CyuyacHa mnoOyioBa cOLiaJLHOKOMYHIKALIiHOI MPAKTHUKHU CBiIYUTH NPO Te, IO COWiaJbHI
KOMYHIKaIii € He YyYaCHUKOM i He 3apyYHHMKOM, a JiMule iHCTpyMeHTOM riodaiizamii. {ysxe ckiagHo
aHaJi3yBaTH He(e3NeKHu LIodadizanii y coniaJbHOKOMYHiKalliiHOMY acleKTi 010 KpaiHu, ika Biauymaa
Ha c00i yci :kaxu pocii i mo3d6aBasieTbest ycix NMposiBiB Oyab-Akoi “riiodanizauiiinoi” 3anexuocti. He
Ka)Ky4H BiKe NPO CYTO LIEXOBi YHHHUKM HAIIOI CBOOOAM — NMOYMHAIYHU Big ykpaiHizamii comiajibHo-
KOMYHIKAIIHHOI MPaKTHUKM i 3aKiHYYIOYHM HASIBHICTIO iHCTPYMEHTIB BIPOBaJIKeHHS CBOOOAM CJIOBA i
JibdepaJnizamii.

3. IIpobaema rnodanizanii He € 3apa3 HACTIJILKM AKTYaJIbHOIO, 1[0 MOKe€ MATH MeBHI HACTiAKH.
PeanbHi npo6aeMn XoBalThesl Y HAIIMX BHYTPIIIHIX crpaBax, Y HaIIMX JAOMAIIHIX peatisix, i came mi
peadii, a He rodaJizauisi, i NpU3BeIH 10 TOr0, 0 FOCTPOTA, KPEATUBHICTH, TBOPYiCTH, CAPKAa3M, ipoHis,
amosii... — 0arato 3 TOro, Mo PoOMTH KYPHAJICTHKY aBAHTAPAHOIO, IE3a€ HA HAIIUX o4yax. Bin-
NMOBiJaJIbHE CTABJIEHHA 10 KOHTEHTY COLialbHOKOMYHIKAIiiHOI MPaKTHKH, a He 0a’kaHHSA MepeBecTH il
(pyHKIioHANBHICTHL B piydIle TeXHi30BAHOI0, AJITOPUTMIYHOIO (PYHKIIOHYBAHHS, NPU3BeAe 10 peiHKap-
Hauii KoMyHiKaliiHOT aBaHrapAHOCTI, siKa ifei n1odasizauii 3aJJUIMTL Y MUHYJIOMY.

KurodoBi cioBa: mioGaiizailis, )KypHAJIICTHKA, KPEaTUBHICTh, COIiaJIbHI KOMYHiKallii, KOHTCHT, Mac-
Mefia, TBOPYiCTb.
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