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The specifics of the situation on the Ukrainian honey market and the US honey market are
identified. The key features and factors influencing the development of these markets are
identified in order to optimise their export strategies. The article analyses the volumes of honey
production and consumption in Ukraine and the USA and identifies the specifics of export-import
activities of honey producers in the studied honey markets. The capacity and shares of the leading
enterprises in the honey market in Ukraine and the USA in 2022-2023 are calculated based on
the parameter of revenue from honey sales. An assessment of the concentration of the honey
markets of Ukraine and the United States is carried out using index methods of evaluation. Based
on the results of the assessment, strategic directions for the development of the honey markets of
Ukraine and the USA are proposed.

Keywords: beekeeping market, market conditions, imports, exports, market share, market
concentration, comparison

Problem Formulation

The study of the Ukrainian honey market is important given the significant role of beekeeping in the
country's agriculture and the prospects for Ukrainian producers to enter international markets. Ukraine is one
of the largest honey producers in the world and a leading exporter of this product in Europe, but at the same
time it faces a number of challenges. The latter are related to the instability of the value for the end consumer,
insufficient government support for the industry, the need to confirm the quality of honey and high
competition in international markets, and sharp fluctuations in demand for honey during the war. The
potential for development of the beekeeping industry in Ukraine remains high due to favourable climatic
conditions, availability of honey plants and traditional experience in honey production. However, low
profitability of production for small and medium-sized beekeepers, difficulties in selling products on the
domestic honey market and unresolved issues with honey export regulation have a negative impact on the
industry.

The US honey market is characterised by high demand for natural products. However, there is
significant competition from imported honey. In Ukraine, on the other hand, honey is a traditional product,
and the country is one of the largest exporters of honey in the world.

The study of the specifics of the honey market development in Ukraine and the United States is
important for both science and practice. From a scientific point of view, when studying the specifics of honey
markets, it is important to analyse the economic, environmental and social factors that affect the industry.
This includes studying global and national trends in honey consumption, analysing price fluctuations, and
researching factors that promote or hinder the competitiveness of honey on the global stage. The research
results can contribute to the development of new economic models and strategies to support the sustainable
development of beekeeping.
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Analysis of recent publications on the subject.

The problems of functioning and development of the honey market are the subject of research by many
scientists. In [28], N. L. Garcia investigated the current situation on the world honey market. The specifics
of the formation of the world honey market and the role of Ukraine in it are presented in [2] by V. Dankevych,
E. Dankevych, P. Pyvovar; in [16] by I. Svynous, N. Prysiazhniuk, Y. Fedoruk, etc. Identification of the role
of the Ukrainian honey market in the world honey market was also carried out by V. B. Dukhnytskyi, B. V.
Dukhnytskyi [5], who noted the crucial importance of households in shaping the supply of honey in Ukraine
both to meet domestic needs and for export.

Ideas for the development of the beekeeping industry in Ukraine were proposed in the works of O.
Makarchuk, T. Kuts [29]; V. I. Polishchuk, O. V. Perestiuk, O. V. Polishchuk [14]. In [17], I. V. Svynous,
N. M. Prysyazhnyuk, Y. V. Fedoruk, et al. presented the author's vision of the essence of the beekeeping
market in Ukraine. In [4], O. I. Drebot and M. Y. Vysochenska analysed the ecological and economic
foundations of the balanced development of beekeeping in Ukraine. Authors A. S. Chmil in [21; 22], M. Y.
Shulgan in [20] presented the results of a study of the export potential of the Ukrainian honey market, where,
among other things, they proposed components of the export strategy for the development of the Ukrainian
beekeeping industry. In [9], the authors L. I. Mykhailova and V. L. Hrytsenko consider the organisational
and economic principles of the functioning of the beekeeping market in Ukraine In [11], T. V. Mirzoeva, T.
lIkiv studied the risks and outlined the prospects for the development of beekeeping in Ukraine. In [1], G.
Veselovska, |. Gaidaienko, and I. Zhyhailo studied the quality and safety control of beekeeping products.

Y. Nehoda and M. Guz in [2] presented the results of a study of the specifics of the functioning of the
Ukrainian organic market in the context of economic instability. The authors drew attention to the need to
find ways to create the basis for competition and ensure the competitiveness of organic products. Scientists
0. Nykolyuk, P. Pyvovar, A. Chmil et al. in [30]; T. V. Kuts, O. Makarchuk in [7]; N. Lutsiv, G. Zholynska,
L. Senyk in [8] presented the results of the analysis of problems and prospects of the honey market
functioning in the conditions of war in Ukraine. The authors found that the war led to a reduction in honey
production and caused logistical problems that affect the level of exports and stockpiling. However, the
assessment of the levels of concentration of the honey market in Ukraine and the United States requires a
separate study, which determines the relevance of this research.

Formulation of the article's aims and objectives.

The purpose of the study is to identify the specifics of the honey markets of Ukraine and the United
States and to carry out their comparative analysis, to identify the key features, trends and factors that affect
the development of these markets in order to optimise their export strategies. The objectives of the study are
as follows:

to analyse the volumes of honey production and consumption in Ukraine and the USA and to
compare them based on the results of the study in 2019-2023;

to analyse the state of foreign economic activity in the sale of honey in Ukraine and the USA in
2019-2023;

to calculate the shares of leading companies in the honey market in Ukraine and the USA in 2022-
2023 based on the parameter of revenue from honey sales;

to assess the concentration of the honey markets of Ukraine and the USA using index methods of
assessment; based on the results of the assessment, to propose.

Research methodology
To achieve the research goal, a set of scientific methods was used to ensure the conceptual integrity
of the study. The problem-oriented method was used to identify the main problems of economic development
of the Ukrainian and American honey markets and to determine the factors that affect these markets. The
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analysis of statistical data was used to study the volume of honey production per capita in Ukraine and the
United States. The Herfindahl-Hirschman index, Linda index, and Gini index were used to assess the severity
of competition in the honey market in Ukraine and the United States in 2022-2023.

The import-export coverage ratio (IECR) in the honey market is determined by the following
formula:

E
IECR= @

I - costs of honey imports, thousand USD;E — income from honey exports, thousand USD.

The following formula was developed to determine the GDP (E):

(E + 1) &)
Q )

where Q - is the nominal gross domestic product of Ukraine or the nominal gross domestic product of the

United States of America (GDP), thousand USD.

GDP(E) =

The export quota (EQ) on the Ukrainian and US honey markets is determined by the following
formula:

£Q = g (3)
The import dependence (ID) of Ukraine and the USA is calculated using the formula:
ID = 1 : (4)
Q
Foreign trade turnover (FTT) is determined by the following formula:
FTT =E+1. (5)
The trade balance (TB) is calculated using the following formula:
TB=E -1, (6)

where E - is the volume of honey exports, thousand USD; I — volume of honey imports, thousand USD.
The capacity of the Ukrainian honey market and the capacity of the US honey market are determined
by the formula:

C =B+1- E. (7)

The initial paraeters for estimating the capacity of the Ukrainian honey market were selected using the
results of an expert assessment of the honey market [Mykola Hornich], as well as the Statista information
resource []; for estimating the capacity of the US honey market - using the Statista information resource [];

To assess the level of concentration of the honey market, the Herfindahl-Hirschman index was

calculated:
N
HHI = Z F?,
i=1

where Fi — is the market share of the i-th enterprise in the honey market, %; n — is the number of enterprises
for which the indicator is calculated, units; i=1, ..., n.

(8)

If the value of the Herfindahl-Hirschman index is below 1000, there is a slight concentration of the
honey market, 1000-1800 - medium concentration of the honey market, and over 1800 - high concentration
of the honey market.
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The market concentration index for the honey market was calculated using the formula:

N
MCI = Z F, ©)
i=1

to determine the number of companies that dominate the honey market, the Linda index was calculated. This
index is needed to identify the leading companies in this market and to track the emergence of monopolists.
The Linda index is calculated using the formula:

c—-1
1 (10)
IL = X Z I
c—1 L
1
l m m=1 Qi (11)
m =
1 )

c—m 3
c—m m+1 ql

where ¢ — is the number of the largest enterprises (from 2 to N), units; m — is the number of the largest
enterprises out of “c” large enterprises, units; Im — is the ratio of the average share of m large (out of “c”
large) enterprises to the average share of the remaining (k -m) enterprises.

The index is calculated until Lm+1 > Lm, which is called ‘breaking the continuity of the L indicator’,
i.e. until a small share of the enterprise in the honey market appears in the calculation.

To determine the degree of unevenness of income of enterprises in the honey market, the Gini index
is calculated, which reflects the degree of deviation of the actual distribution of income of honey market
producers from the value of the uniformity of the distribution of shares. The closer the value of the Gini
index is to 1, the more uneven is the distribution of income of enterprises in this sector. The Gini index is
determined by the formula:

G=1—22 xixSum(yi)+z x; X y; (12)

where xi — is the share of the i-th enterprise in the number of enterprisesyi — the share of income of the i-th
enterprise in the honey market.

The average annual value of the US dollar in 2022-2023 is taken from the information website of the
Ministry of Finance of Ukraine [20].

Presentation of the main results and their justification.

The Ukrainian honey market is characterised by dynamic development and significant export
potential. In 2023, Ukraine ranked 4th among the top five global honey exporters (55.4 thousand tonnes). It
was followed by China (152.6 thousand tonnes), India (98.7 thousand tonnes) and Argentina (68.9 thousand
tonnes). Brazil took the fifth place (28.5 thousand tonnes). Ukrainian honey is distinguished by its
naturalness, environmental friendliness and rich taste. These properties make it in demand among consumers
around the world, including in the US, which confirms the high quality and competitiveness of Ukrainian
honey. For example, in June-July 2024, more than 250 tonnes of Ukrainian honey from Odesa region were
exported to the United States. The Ukrainian products were thoroughly inspected and received the necessary
documents from the specialists of the Southern MDU of the State Service of Ukraine for Food Safety and
Consumer Protection at the state border.

The United States is recognised as the world's largest importer of honey. The US meets 25 % of its
honey needs through domestic production. In 2022, its imports reached 300 thousand tonnes and continue to
grow. The structure of honey imports to the US does not include honey from China, as its imports are banned.

A comparative analysis of honey production in Ukraine and the USA is presented in Table 1.
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Table 1
Comparative analysis of honey production per capita in Ukraine and the USA
Ne Year 2019 | 2020 | 2021 | 2022 | 2023 | 292¥
2019
Ukraine
1 | Production volume, thousand tonnes 110,00 91,00 69,90 63,00 58,00 0,83
2 | Population, million people 37,29 41,59 41,17 35,0 33,20 0,89
3 | Production per capita, kg/person 1,87 1,64 1,70 1,80 1,75 0,94
USA
4 | Production volume, thousand tonnes 68,00 66,95 57,60 56,80 63,04 0,93
5 | Population, million people 328,00 | 331,45 | 335,89 333,29 | 335,50 1,02
6 | Production per capita, kg/person 0,21 0,20 0,17 0,17 0,19 0,90
7 | The ratio of production per capita in )
Ukraine and the USA 8,90 8,20 10,00 10,59 9,21

Source: calculated by the authors on the basis of [9; 20; 23].

The dynamics of honey production in Ukraine and the United States in 2023 compared to 2019
indicates a decline to 0.83 and 0.93, respectively. In Ukraine, the decline in honey production was caused by
the outbreak of war in 2022. The ratio of honey production in Ukraine and the United States per capita in
2019-2023 was 8.90+9.21, respectively.

The highest per capita honey production in the United States in 2019-2023 was recorded at 0.21 kg
per person in 2019, The lowest per capita honey production in 2019-2023 was recorded in Ukraine in 2020
(or 1.64 kg/person); in the USA - in 2021-2022 - at the level of 0.17 kg/person. The above indicates a higher
production potential of the honey market in Ukraine compared to the US honey market and a higher
propensity of Ukrainian producers to export the product. An analysis of the results of export-import activity
in the honey market in Ukraine and the United States is presented in Table 2.

Table 2
Analysis of the results of export-import activity
in the sale of honey in Ukraine and the USA, thousand USD
Year | 'MPOrt | Export | pep g FTT GDP E EQ ID
costs revenues
Ukraine
2019 58 101096 [1743,03 | 101038 | 101154 | 3974564000 | 0,6577796 | 0,6574024 | 0,0003772

2020 272 138748 | 510,1 138476 | 139020 | 4194102000 | 0,8935481 | 0,8917998 | 0,0017483
2021 137 143582 |1048,04 | 143445 | 143719 | 5459574000 | 0,7194223 | 0,7187365 | 0,0006858
2022 440 136982 | 311,32 | 136542 | 137422 | 5191028000 | 0,8483363 | 0,8456201 | 0,0027162
2023 122 121513 | 996,01 | 121391 | 121635 | 6537825000 | 0,6804375 | 0,679755 0,0006825
USA
2019 | 430080 23309 0,054 | —406771 | 453389 21427700000 | 0,000021 | 0,000001 0,00002

2020 | 441408 25801 | 0,5844 | —415607 | 467209 20289987000 | 0,000023 | 0,0000013 0,000022
2021 | 666567 28493 | 0,0427 | —638074 | 695060 |22940000000 | 0,00003 |0,00000124 0,000029
2022 | 794277 32092 | 0,0404 | —762185 | 826369 25460000000 | 0,000032 | 0,0000012 0,000031
2023 | 584680 27071 0,463 | —557609 | 611751 26900000000 | 0,000023 | 0,000001 0,000022

Source: calculated by the authors on the basis of [9; 20; 23].

In the United States, in 2019—-2023, there was an increase in the cost of honey imports (or 1.22 times)
and an increase in the rate of growth of income from honey exports (or 1.61 times). In Ukraine, in 2023, the
growth of honey import costs (or 2.103 times compared to 2019) exceeded the growth rate of honey export
revenues, which in 2023 amounted to 1.202 times compared to 2019. The import-export coverage ratio in
2019 in Ukraine was 1743.03, which indicates a significant excess of export revenues over honey import
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costs. The trade balance in Ukraine in 2023 amounted to 121391 thousand USD. In contrast to this indicator
in the United States in 2023, where the trade balance was (—557609) thousand USD. The trade balance was
(—-557609) thousand US dollars. In the period from 2019-2023, the volume of trade turnover of the United
States and the volume of trade turnover of Ukraine increased by: in the United States — by 158362 thousand
USD; in Ukraine — by 4848 thousand USD. In the USA — by USD 158362 thousand; in Ukraine — by USD
20481 thousand. There is an opposite trend in the USA and Ukraine in terms of the ratio of volumes and
structure of export-import activity.

The procedure for calculating the capacity of the honey market in Ukraine and the United States in
2019-2023 according to formula (7) is shown in Table 3.

Table 3
Analysis of the honey market capacity in Ukraine and the USA in 20192023, thousand
Year | 2019 | 2020 | 2021 ] 2022 | 2023 | 2023/2019
Ukraine
Production 198000 242970 240456 330120 365400 1,85
Import 58 272 137 440 122 2,10
Export 101096 138748 143582 136982 121513 1,20
Capacity 96962 104494 97011 193578 244009 2,51
USA
Production 312250 30950 335870 377250 349200 1,12
Import 430080 441408 666567 794277 584680 1,36
Export 23309 25801 28493 32092 27071 1,16
Capacity 719021 446557 973944 1139435 906809 1,26

Source: calculated according to [9; 20; 23].

The highest value of the Ukrainian honey market capacity in 2019-2023 was recorded in 2023 (or
244009 thousand USD); the lowest value was recorded in 2019 (or 96962 thousand USD). In 2019-2023,
the growth rate of the honey market in Ukraine was 2.51.

The highest capacity of the US honey market (2019—2023) was recorded in 2022 (or 1139435
thousand USD); the lowest value of the US market capacity was recorded in 2020 — at 446557 thousand
USD. USD. The growth rate of the US honey market in 20192023 was 1.26.

The procedure for calculating the market share of the five leading companies in the honey market in
Ukraine and in the US honey market is shown in Table 4.

Table 4
Procedure for calculating the market share of leading companies in the honey market in Ukraine
and the USA in 2022—2023, USD million

Net revenue from sales | Honey market | Net revenue from sales r':g?fgi
Enterprise of products share of products share
2022 % 2023
1 2 3 4 5
Ukraine
Ukrainian Bee LLC 17,17 8,83 12,55 5,16
Askania-Pack LLC 12,6 6,6 14,31 5,86
Medovyi Krai LLC 8,83 4,56 9,96 4,11
Agro East Trade LLC 5,7 2,94 3,8 1,55
Bartnik LLC 53 2,71 50 2,04
Other 143,9 74,36 198,31 81,28
Capacity 193,5 100 244, 0 100
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Continuation of Table. 4

1 2 | 3 4 | 5
For reference:
Average annual dollar _ _
exchange rate, UAH/USD 3234 36,57
USA
Enterprise 2022 % 2023 %
Barkman Honey LLC 22,4 1,96 22,1 2,45
Dutch Gold Honey 21,3 1,86 214 2,35
Desert Creek Honey 3,1 0,27 3,1 0,3
Hopewell-Honey 2,3 0,22 2,3 0,25
Bee Healthy Honey Shop 19 0,17 2,2 0,24
Other 1088,4 95,52 855,7 94,41
Market capacity 1139,4 100 906,8 100

Source: calculated according to [9, 20, 23].

In 2022, the top two producers of the Ukrainian honey market were Ukrainian Bee LLC and Ascania
Pack, with the highest net sales revenue of USD 12.6 million and USD 1.5 million, respectively. USD and
17.17 min. USD, respectively. In 2023, the top two producers of honey in Ukraine were Ascania Pack LLC
and Ukrainian Bee LLC with revenues of USD 12.40 million and USD 12.55 million, respectively. USD and
12.55 million, respectively. USD respectively. It is noted that most honey producing companies in Ukraine
have faced the problem of a drop in net income. The largest drop in net income in 2023 compared to 2022
was experienced by Ukrainian Bee LLC (or by USD 4.62 million). In 2023, Ascania-Pack LLC and Medovyi
Krai LLC showed an increase in revenues by USD 1.71 million and USD 1.13 million, respectively,
compared to 2022. USD 1.71 million and USD 1.13 million USD, respectively.

The procedure for calculating the Herfindahl-Hirschman index on the example of the honey market in

Ukraine is shown in Table 5.

Table 5
Procedure for calculating the Herfindahl-Hirschman index
on the example of the honey market in Ukraine for the period 2022—-2023
Market share, %
Ne Enterprise 2022 2023

Si Si? S Si?
1 | Ukrainian Bee LLC 8,83 77,96 5,16 26,62
2 | Askania-Pack LLC 6,6 43,56 5,86 34,33
3 | Medovyi Krai LLC 4,56 20,79 4,11 16,89
4 | Agro East Trade LLC 2,94 8,64 1,55 2,4
5 | Bartnik LLC 2,71 7,34 2,04 4,16
Herfindahl-Hirschman Index — 158,3102 - 84,42

Market Concentration Indexs 19,99 — 15,13 -

Market Concentration Index 25,64 - 18,72 -

Source: Authors' own research.

In 2022—-2023 (Table 5), the Herfindahl-Hirschman index (honey market in Ukraine) was 158.3102
and 84.42, respectively (<1000); the market concentration index for the five leaders was 25.64 % and 18.72
%, respectively, which indicates high competition in the Ukrainian honey market. The procedure for
calculating the Herfindahl-Hirschman index on the example of the US honey market for the period

2022—-2023 is shown in Table 6.
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Table 6
The procedure for calculating the Herfindahl-Hirschman index
on the example of the US honey market for the period 2022—-2023
USA
Market share, %
Ne Enterprise 2022 2023
Si Si? Si S
1 | Barkman Honey LLC 1,96 3,8416 2,45 6,0025
2 | Dutch Gold Honey 1,86 3,4596 2,35 5,5225
3 | Desert Creek Honey 0,27 0,0729 0,3 0,09
4 | Hopewell-Honey 0,22 0,0484 0,25 0,0625
5 | Bee Healthy Honey Shop 0,17 0,0289 0,24 0,0576
Herfindahl-Hirschman Index - 7,4514 - 11,7351
Market Concentration Indexs 4,09 - 5,1 -
Market Concentration Index < 4,48 - 5,59 -

Source: Authors' own research.

In 2022—-2023 (Table 5), the Herfindahl-Hirschman index (US honey market) was 7.4514 and 11.7351,
respectively, <1000; the market concentration index for the five leaders was 4.48 % and 5.59 %, respectively,
indicating high competition in the US honey market.

To determine the number of companies that dominate the honey market in Ukraine and the USA (the
limits of oligopoly), the Linda index was calculated and presented in Tables 7 and 8.

Table 7
Results of calculating the Linda index (Ukrainian honey market) for 2022-2023, %
Linda Index 2022 2023 Deviation, percentage
For two enterprises, 1L2 136,1957 87,73266 —48,46304
For three enterprises, I1L3 164,4707 119,1265 —45,3442
For four enterprises, 1L4 206,8565 217,4151 10,5586
For five enterprises, IL5 176,2954 159,8646 —16,4308

Source: Authors' own research.

Thus, in 2022, the four largest companies in the honey market — Ukrainian Bee LLC (with a market
share of 12.53 %), Askania-Pack LLC (with a market share of 9.2 %), Medovyi Krai LLC (with a market
share of 6.44 %) and Bartnik LLC (with a market share of 3.86 %) — formed the “core” of the Ukrainian
honey market.

Table 8
Results of the Linda index calculation (US honey market) for 2022—-2023, %
Linda Index 2022 2023 Deviation, percentage
For two enterprises, 1L2 105,3763 104,2553 -1,121
For three enterprises, I1L3 4457225 492,4528 46,7303
For four enterprises, 1L4 549,8339 602,0585 52,2246
For five enterprises, IL5 496,9757 488,5638 —8,4119

Source: Authors' own research.

Thus, in 2022, the four largest companies in the honey market — Barkman Honey LLC (with a market share
of 1.96 %), Dutch Gold Honey (with a market share of 1.86 %), Desert Creek Honey (with a market share of 0.27
%), and Hopewell-Honey (with a market share of 0.22 %) — formed the “core” of the US honey market.
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The analysis of the changes in the Gini Index for the purposes of assessing the honey market in the
USA and Ukraine is presented in Table 9.

Table 9
Results of the Ginnie Index assessment on the example of the honey market in 2022—-2023
Ginnie Index 2022 2023 Percentage
Ukraine 0,256 0,260 0,004
USA 0,476 0,456 0,002

Source: Authors' own research.

According to the results of the Gini index assessment for the honey market in Ukraine (2022), the
value of market concentration is 0.256, unlike in the United States (2022), where the Gini index reaches
0.476. This suggests that the Ukrainian honey market is characterised by a more even distribution of income
among producers than the US honey market.

Despite the unfavourable economic situation on the Ukrainian honey market as a result of the war,
there is still a trend of steady demand for Ukrainian honey in Europe, as evidenced by the introduction of
trade preferences from partner countries. To improve the state of the Ukrainian honey market, the following
strategic areas of development have been proposed:

introducing modern beekeeping and honey processing technologies to ensure high quality
standards for the needs of domestic and foreign markets;

strengthening the competitive advantages of enterprises;

improving the human resource management system through additional motivation during the war.

Thus, the strategic directions for the development of the honey market in Ukraine can ensure
sustainable growth of the industry, increase the competitiveness of products in the global honey market and
meet the needs of end consumers for a high-quality natural product.

Based on the results of the analysis of indicators of the economic situation in the US honey market,
the following strategic directions of development for this market are proposed. First, the most important
factor is the development of export opportunities for US honey in international markets, especially to
countries with high demand for natural products. Attention should be paid to supporting beekeeping in the
US through investments in training programmes, increased financial assistance and research, which will
ensure the stability of honey supplies. For the US, an important attribute is the need to be resilient to climate
change. Developing strategies to adapt beekeeping to climate change, including the selection of weather-
resistant bee and plant varieties, is an important step in ensuring the stability and increased production of
honey. Thus, these strategic directions can help ensure the sustainability of the US honey market and meet
the needs of consumers for high-quality natural products.

Conclusions

A comparative analysis of the Ukrainian and US honey markets has revealed key differences that
define the specifics of each market. Both countries have significant potential in honey production. Ukraine,
with its diversity and quality of products, demonstrates steady export growth, which demonstrates the
competitiveness of Ukrainian honey in the international arena. The United States, being one of the largest
consumers of honey in the world, depends on imported products, although it has a high level of honey quality
in the global honey market.

The honey market in Ukraine has its own unique features, which are shaped by various factors. There
are more than 400,000 apiaries in the country, and honey production is evenly distributed across the country.
The honey market is characterised by significant growth potential for domestic consumption and exports,
provided that producers develop an effective marketing strategy.
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The US honey market is regulated by a number of quality and safety standards, which impose certain
requirements on honey producers. Compliance with these standards is a costly and complex process,
especially for small farmers. This creates barriers to entry for new entrants to the honey market and may
limit their competitiveness.

Comparison of the results of the study of the Ukrainian honey market and the US honey market
allowed us to identify trends, transformation of consumer demand and specifics of the competitive
environment, which, subject to the introduction of technological innovations, can become the basis for the
formation of effective strategies for the development of the industry.

Prospects for further research.

Further research needs to cover several key areas. It is important to analyse consumer demand,
including the study of changes in consumer preferences and trends in the honey market of the countries under
study. This will help identify demographic factors that influence honey consumption, as well as the demand
for different types of honey.

Technological innovations play an important role in the development of the industry. Analysing new
technologies in honey production, such as process automation and the use of drones to monitor bee colonies,
will help improve production efficiency. The following areas of research are needed to help producers
develop marketing strategies: studying the effectiveness of different approaches to promoting honey on
domestic and international markets, which will be useful for improving the efficiency of producers' business
operations.
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0. 51. anapisebka, M. M. Baciok
Hamionaneuuit yHiBepcutery “JIpBiBCbKa MOIITEXHIKA”

JOCJIIKEHHSI PUHKY MEJY B YKPAIHI TA CIIA
© Ulanopiscora O. A., bacox M. M., 2025

MeT010 JaHOT0 IOCJI/IZKCHHS € IPOBEJCHHS KOMIIAPATHUBHOI0 AHAJII3Y PHHKY Mey B Ykpaini Ta CIIIA
B YACTHHI OLIHIOBAHHS 00CSATiB BUPOOHMUTBA TA PiBHIB CNIOKMBAHHS, AMHAMIKH 00CATIB eKCHOPTY Ta iM-
nopry, ineHTudikanii pUHKOBMX TeHJAeHLil Ta BIVIMBY HOPMATHMBHO-MPaBOBOi 0a3u Ha rauayss. Lle nmo-
CJTIKeHHS] MAa€ Ha MeTi BU3HAYUTH KJIIOYOBi (aKTOpH, 10 BIVIMBAIOTh HA PHMHKOBI MOKAa3HUKH B 000X
KpaiHax, Ta BHCBITJIUTH MOKJIMBOCTI JJIsl 3pOCTAHHS Ta PO3BUTKY CHIBIpali MiK yYaCHHKAMH JOCTiIKY-
BaHUX PUHKIB.

J1s1 NOCSITHEHHs1 METH JOC/IIPKeHHs] BHKOPUCTAHO HM3KY HAyKOBHUX MeTOMIB MJisl 3a0e3neyeHHs
KOHUENTYAJIbHOI HLJIICHOCTI JOC/IiIZKeHHS], a caMe. CUCTeMHUI MeTo/1, MeTO/IH AialeKTUYHOI JIOTiKH, iHAyKuii,
JedyKuil, MOPIBHAJILHOIO CTATHCTUYHOIO AaHAL3y Ta NpodJeMHO-opieHTOBaHuMil Metona. /[ ouinku
IHTEHCHMBHOCTi KOHKYpeHUii HA PUHKY Mely B YMOBAaX €KOHOMiYHOI HecTaOLIbHOCTI 0y/10 3aCTOCOBAHO
KUIbKiCHI MOKa3HMKU KoHeHTpauii: inaekc I'eppingans-Tipmmana, ingexc Jlinga ta ingexc Jxuni.

BusnaueHo 0cO0THBOCTI €KOHOMIYHOI KOH IOHKTYPH YKPaiHCHKOTO0 PUHKY Medy Ta PHHKY MeAy
CHIA. BusiB/ieHO KJIIOYOBi 0CO0JMBOCTI Ta (JaKTOPH, 110 BIVIMBAIOTH HA PO3BUTOK IIMX PUHKIB 3 METOI0
Meay B Ykpaini Ta CIIIA, BU3HaAYeHO 0C00JIMBOCTI €KCIIOPTHO-IMIIOPTHOI AiIbHOCTI BUPOOHUKIB Meay
Ha J0CJHIIKYBAaHUX pUMHKaxX Meay. IIpoBeaeHo po3paxyHOK 4acTOK MPOBiTHMX MiIMPHEMCTB HA PHHKY
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meny B Ykpaini ta CHIA y 2022-2023 pokax 3a mapaMeTpoM 10XoAy Bing o0csriB peasizanii meny.
IIpoBeneno oninky KOHIEHTpaNii puHKY Meay Ykpainu ta punky meay CIIA 3a 1onomoror ingeKcHHX
MeTOoiB oliHKH. 3a pe3yJbTaTaMU OLIHKH 3aMPONOHOBAHO CTPATEriyHi HANPSIMU PO3BUTKY PUHKIB Mey
Ykpainu ta CIIA.

JocaigkeHHs Haga€ NPaKTHYHI pekoMeHaalil 1Jis 3allikaBJIeHUX CTOPiIH HA 000X PUHKaX Mey.
Jas ykpaiHCbKHX BHPOOHUKIB PeKOMEH/I0BAHO MiABHIIMTH CTAHAAPTH SIKOCTI Ta OpeHAWHI, 1100
NPOHUKHYTH HA NpeMiyM-cerMeHTH PHHKY Meay. [l 3anikaBiaeHux cropin y CIIIA BupinieHHS NUTaHb
ABTEHTUYHOCTI MeAy Ta MiATPUMKA MicLeBUX 0KO0JIAPiB MOKYTh 3MIllHUTH BHYTPillIHE BUPOOHUUTBO.
CuniBnpaus Misk ABoMa KpaiHaMu MOKe NPHU3BECTH 10 00MiHY 3HAHHSAMM TA BIOCKOHAJIEHHS] PUHKOBHUX
cTparerii.

Y crarTti HaBeqeHa KoMmmapanisa puHKiB Meay B Ykpaini Ta CIIA: aHani3yloThcsl IOKA3HUKH
00csriB BUPOOHMUTBA, €KCIOPTY TAa iMIIOPTY MeI0BOI NMPOAYKUII; OLiHIOETbCS KOHUEHTpAauUisi pUHKIB
Meny 3a gonomororo ingekcy Iepdingansa-Iipmmana, innexcy konuenrpauii, ingexcy Jlinau ta ingekcy
J:kuuui. BuzHayawThes KoMIaHil, AKi 3aiiMaloTh HAWGIIbIIY YACTKY JOCTiIKYBAHMX PUHKIB, CKJIa
Sipa PUHKY AOCTIZKYBAaHUX KpaiH Ta HepiBHOMIpHOCTI po3moaiay Mixk JinepaMu puHky. BucHoBKkHu Ta
npomno3unii, HagaHi 32 pe3yJabTaTaMH AOCTIUKEHHS, PEKOMEHI0BaHI /sl PO3IIMPeHHs chiBOpami Mix
YYaCHMKAMHU PHMHKIB Mely 000X KpaiH Ta cTeiikxosaaepaM, siKi NposBJIAAIOTHL eKOHOMIYHHUIl iHTepec A0
BUBYEHHS AaHOT0 PUHKY.

KurouoBi ci1oBa: pUHOK OXKiJILHMUTBA, PUHKOBI YMOBH, iMIIOPT, €KCIIOPT, YaCTKA PHUHKY, KOH-
LHeHTpaLisl PUHKY, KOMIapauis
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